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Ta Matou
Matawhanui
Our Vision

Manawatu 2030;

Ko te rohe tino ahu whakamua
o Aotearoa — New Zealand’s most
progressive region

Our Goals

Manawatu is renowned for its exceptional
lifestyle, competitive advantages, and is
a magnet for investment, business, talent
and visitors

Manawatu is a world leading agrihub

Manawati is a leading distribution
hub, and leverages off its role in
central New Zealand



He karapatanga ki Papaioea me Manawatu
Palmerston North and Manawatu at a glance

MEDIAN AGE
Rate of population growth Palmerston North
June 2023
_ Estimated population growth _
PALMERSTON NORTH MANAWATU DISTRICT (based on the increase in new patients from Manawatu
Primary Health Organisation registrations)’ June 2023

] -6.69 TOTAL ELECTRONIC CARD
MANAWATU GDP (NZD $378,251m) GUEST NIGHTS (-6.6%) VISITOR SPEND

Manawatu region
YE June 2024

2.1% of NZ economy YE June 2024 i(noh/éao/r;awatﬁ region
GDP PER CAPITA (NZD) RTO RATING YE June 2024

Manawatl Region is ranked 13t for visitor
spend out of 32 Regional Tourism Organisations
around New Zealand

+0.7% June 2023 YE June 2024

TOTAL EARNINGS->

Salaries, wages & self-employment income
$170m increase (+4.0%) YE March 2022

TOTAL BUSINESSES TOTAL EMPLOYEES &
(+0.4%) SELF-EMPLOYED BUILDING CONSENTS VALUE
February 2023 (+’|.’|%) MEDIAN EARNINGS

. Palmerston North
increase from March 2022

Manawatu District (-34.1%)
YE June 2023 YE June 2024
As the region’s economic development agency, we have a role in monitoring and performance of our organisation against them. These indicators reflect outcomes at a regional "Manawat region residents only
influencing a range of these indicators where we can, however we don’t measure the level which are impacted by a range of factors outside our control, such as exchange rates, Data sources: StatsNZ, Think Hauora, Infometrics, MBIE.

natural disasters and government policy, for example.
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SUPPORTING WORKING PROFILING

BUSINESS + IN THE
INNOVATION PARTNERSHIP REGION



DRIVING
INVESTMENT +
OPPORTUNITY

Investment Opportunities:
« 8 Te Utanganui

« 3 Town/City Centre
* 1 Primary Sector

* 2 Other PRIMARY

INDUSTRY
Advocacy:

« 13 Advocacy engagements/
Delegations/Ministerial visits




SUPPORTING
BUSINESS +
INNOVATION

BUSINESS RETENTION &

Expigf'“” ECIONAL BUSINESS - 621 Business Engagements
PARTNER « +67 NPS Regional Business
S09 Partner
« $192,842 Capability funding
INNOVATION SUPPORT « $1,239,132 Callaghan
131 Innovation funding

« 103 start-ups / agritech
businesses supported through
The Factory and Sprout
Agritech
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Dig into spring via the Manawatu Garden Festival 2023 Celebrating Manawata this Mahuru Maori @ DON'T MISS: The country comes to town! 5

and celebrate the best gardens, and garden events in
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MANAWATU'S FOOD ECOSYSTEM // SEE FOR YOURSELF!

o e « 283,847 sessions on
ManawatuNZ.co.nz

ke O comment () send o ke (D comment

* 51 national and global
media features with

Fleld Days Regisf e s i
i 148M reach

27000 people each March forthree days,
tofriendly Feildingin the Manawatawhere
they connect,discover,and experience the.

future of New Zealand's primary industries.

« 26 content pieces
driving traffic to
ManawatuNZ.co.nz

s S

* 4 businesses profiled

EXPERIENCE MANAWATU
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SECTOR DEVELOPMENT INWARD INVESTMENT

WORKING IN s

« Manawatl Regional Food  Te Utanganui — Kawakawa
TH E Strategy (MRFS) precinct

« Future workforce needs (MRFS) * Hotel/Motel demand study

« Land diversity maps and study * Interest from international/
D I ST RI CT » Federated Farmers domestic investors

* NZ Careers Expo * Multiple advocacy events

« Employer and Workplace Hub
« AgriFutures

BUSINESS SUPPORT REGIONAL PROFILE

VISITOR SECTOR
DEVELOPMENT

The Country Road

Rural Community engagement
Events support and advocacy

Te Apiti Masterplan

Art Trail Manawatl support

10+ Tourism businesses to Trade
Gardens Cluster pilot

Dedicated Growth Advisor for
Feilding and the District

Monthly business support clinics
Sponsored Lauren Parsons and
FDP event

FDP Board Engagement
Feilding & District Business
Awards

Ataahua Blooms sector story
Narley Construction sector story
ManawatuNZ.co.nz featuring
district highlights, walks, and
trails

Feilding and District Promotions
Curated videos and content
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